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This was a very large scale Streetsafe Operation specifically aimed at reducing 
burglary across the Borough of Barrow-in-Furness on the run up to Christmas. 
The “Streetsafe – Lock it or Lose it” event ran for three consecutive days and 
was supported by many agencies, a large scale media campaign and social 
networking.  

This is the executive report for the campaign, highlighting the excellent work 
and support given by so many individuals and agencies.  

 

Mock up burglary filmed by North West Evening Mail and Cumbria Police for promotion.  



The questionnaire is now divided up into sections mirroring the aims and 
objectives. For the purpose of this report the categories will be Stronger, 
Greener, Cleaner and Safer. Parts of the questionnaire were altered to 
promote the Lock it or Lose it Campaign, remind residents that basic security 
will deter burglars and offer reassurance that we are all working together to 
make their neighbourhoods safer and stronger.  

Over 200 volunteers helped during the three day long operation which included 
from many different agencies and community helpers.   

The main focus on this operation was to promote Lock It or Lose It but we also 
used it to promote Fire safety messages, promote active citizens and ascertain 
levels of interest in young people becoming involved in diversionary activities 
such as Streetsoccer.    

 

Inspector Steele briefs the streetsafe team prior to one of the events. 

 

 

 



During the three days we spoke to 219 people in their homes who each 
completed the community questionnaire.   

We provided over 10,000 pieces of literature. 

From the questionnaire we can evaluate over 8,000 pieces of information.  

We talked to and listened to residents for over 100 hours in total. 

24 fly tips / badly presented waste were removed by SITA.  

17 smoke alarms were installed by Cumbria Fire and Rescue into homes that did 
not have any smoke alarms. A further 44 referrals made throughout the event.  

Six residents who stated they did not feel safe in their homes will be visited 
and everything possible will be done to assist with this identified problem.  

40 Streetsafe tasks have been issued to various agencies to resolve the 
problems identified by the “community”.  

 

Inspector Steele briefing the Streetsafe team 

84% of residents stated they would ring Crimestoppers if they had any 
information.  
 
6% stated they would contact the Local stop smoking service for advice. 



21% stated they had issues in relation to cold callers, whether at the door or via 
the telephone.  
 
58% had heard of Streetsafe prior to the campaign.  
 
21% stated they would like to become more involved within their community. 
 
23% stated they did have problems in relation to Anti-social behaviour.  
 
24% wanted advice on recycling issues or further bins / bags 
 
When asked “what do you love about your community and hope never changes?” 
the majority of the answers were in relation to good neighbours, good 
communities and quiet.  
 
When asked “if you could achieve one thing and were guaranteed success, what 
would it be?” a lot of answer related to youth diversion for young and older 
children.  
 
Media, promotion and Social networking 
 
The media played a crucial part in this campaign. Lock it or Lose received 
excellent coverage including interviews with a victim of burglary, a Fire Officer, 
a Detective Inspector and The Hairy biker. Dave Myers supported the campaign 
from the beginning and allowed us to photograph him with the “hairy arm”.  
 

 
 

Dave Myers promoting the “hairy arm” 



The “hairy arm” is a Home Office tool we used to promote home safety around 
the Borough. Neighbourhood Police Teams delivered these warning notices to 
homes they say had insecurity. This tool was used to promote crime prevention 
and give reassurance.  
 
Below are the links to the media interviews and articles.  
 
 
http://www.nwemail.co.uk/news/burglars_beware_they_re_after_you_1_641
618?referrerPath= 
Home Introduction 
 
http://www.nwemail.co.uk/news/no_title_1_644680?referrerPath=news/bar
row
VICTIMS STORY 
 
http://www.nwemail.co.uk/news/no_title_1_645127?referrerPath=news/
HAIRY BIKER 
 
http://www.nwemail.co.uk/news/streetsafe_offers_advice_on_crime_1_645
915
?referrerPath=news/ PARTNERS 
 

Cumbria Constabulary has also produced a crime prevention video filmed in 
Barrow during the streetsafe operation promoting LOCK IT or LOSE IT and 
giving crime prevention advice. This can be found at 
 
http://www.cumbria.police.uk/
 

 
Many Officers and agencies used Social Networking sites to promote the work 
we were doing and give advice.  
 
This included the use of a live web chat, BEBO, Facebook, Twitter and the 
Streetsafe blog. For the first time, a competition was run on Facebook in 
relation to domestic security. The Streetsafe Facebook site received over 50 
emails in relation to the competition.  
 
A new localised Crimestoppers flyer was specifically printed for the event and 
we utilised “the eye” to promote the campaign as below. 
 

http://www.nwemail.co.uk/news/burglars_beware_they_re_after_you_1_641618
http://www.nwemail.co.uk/news/burglars_beware_they_re_after_you_1_641618
http://www.nwemail.co.uk/news/no_title_1_644680?referrerPath=news/barrow
http://www.nwemail.co.uk/news/no_title_1_644680?referrerPath=news/barrow
http://www.nwemail.co.uk/news/no_title_1_645127?referrerPath=news/
http://www.nwemail.co.uk/news/streetsafe_offers_advice_on_crime_1_645915
http://www.nwemail.co.uk/news/streetsafe_offers_advice_on_crime_1_645915
http://www.cumbria.police.uk/


 

Statistics 
 
From the evaluated crime data the Police beat S04, which is the area the 
Operation predominately targeted, a comparison of domestic burglaries between 
Dec 08 – Jan 09 and Dec 09 – Jan 10 shows a 60% reduction in domestic 
burglaries. Overall in Barrow Borough area comparing the same dates a 41% 
reduction occurred.  
 
 
Specific information relating to the operation has been forwarded onto the 
relevant authority for their attention. A number of the issues were or have 
been addressed on the day of the event or shortly after it. Further 
specific medium / long term problem solving tasks have been issued for 
specific actioning.  
 
By using the “Street-Safe” brand this will increase the quality and 
consistency of marketing of CDRP activities and providing a consistent 
“consultation” tool for the CDRP and other LSP partnerships. 
 
 



 
 

Community consultation 
 
 

        
 

Mock up burglary. Stills taken from the LOCK IT or LOSE IT video 
 


