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Thursday 27th November 2008 

The questionnaire is now divided up into sections mirroring the aims and 
objectives. For the purpose of this report the categories will be Stronger, 
Greener, Cleaner and Safer.  

This event saw four teams of four “agencies” talking to costumers and staff at 
ASDA. Special thanks must go to ASDA for allowing us to use their shop and two 
members of staff during the Operation. The evaluation data below has been 
received from 50 people who completed the community questionnaire, which, for 
this operation was shortened.  

Care must be taken over the data as people we consulted were from Barrow, 
Walney, Millom and Ulverston. Specific tasks have been sent to agencies in 
looking at resolving problems these people have raised.  

The main focus on this operation was to promote “know your limits” alcohol 
campaign on the build up to Christmas. We actively promoted Cumbria Fire and 
Rescue’s “12 days of Christmas” campaign. We also used it to promote active 
citizens and ascertain levels of interest in young people becoming involved in 
diversionary activities such as Streetsoccer.    

During the evening we spoke to 50 people who completed the community 
questionnaire.   

From the questionnaire we can evaluate over 1,000 pieces of information.  

We talked to and listened to residents for over 4 hours in total. 

Twelve Streetsafe tasks have been issued to various agencies to resolve the 
problems identified by the community.  

 

 

 



 

 

Inspector Steele briefs the Streetsafe agencies in ASDA. Included in the picture below 
are COPS Team, LPT, Fire and Rescue, Local Authority staff, Community volunteers, 

Wardens, Community payback and ASDA staff.  

 

 



 

 

From the community questionnaire we can evaluate the information as below:- 

 

 
STRONGER 
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Number of responses

Youth ASB
No problem
Vandalism

Parking
Speeding vehicles

Litter

Noise
Lack of youth facilities

Dog fouling

Road repairs
Untaxed cars

Bikes on pavements

What is YOUR main community problem?

 

The question was very simple, the three main problems affecting residents on a 
daily basis were identified as no specific problem, Youth ASB and parking issues. 
However, as stated, these figures are not for a community but cover the South 
lakes area. Specific tasks have still been sent out to relevant agencies.  

 

 

 



 

 

We then went onto ask “how can we reduce / tackle this problem?” 
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Police patrols

Better Street lights

MUGA

Youth facilities

Traffic calming

Education

Repair roads

Remove cars

Residents parking

How can WE reduce this problem?

 

For the respondents that did give an answer, the results are directly related to 
the main problem they face.  

Two clear responses were given to the main community problem, Youth ASB. 
More Police patrols and a very positive “provide more youth facilities”.  

Several tasks have been given to partnerships and agencies in relation to the 
above answers including targeting hot spot areas, more partnership enforcement 
work, and promote all the youth diversion schemes available in the area.  

32% stated they would be interested in becoming involved in a Community 
Safety Group which shows a huge willingness by the residents to be involved 
directly in any issues that affect them.  

26% of the residents stated they had a family or knew of someone who would be 
willing to attend the free Streetsoccer sessions. All of these details have been 
forwarded to Inside out for their attention. A very positive note is that South 
Walney Junior School would be interested in holding an event on their premises.  

 



 

 

 GREENER 

Streetsafe community bags are now made from 100% re-cycled cotton and we 
are developing a partnership to encourage more re-cycling.  

When asked 90% of respondents stated they did re-cycle. 28% stated they 
would like to be contacted personally by the local re-cycle ranger for further 
information. Those who didn’t recycle stated they had no green boxes, were 
unsure of what to do or were just too lazy.   

Everyone was given a low energy light bulb on the event.  

 

Paul Birkby (Community payback) and Lorraine from ASDA with a family in ASDA 

 

 

 



 

 

 
CLEANER 

28% of respondents stated litter and fly tipping were a problem in their area.  
When asked specifically it would appear the main problem is litter gathering in 
the back streets, predominately more at the weekends.   

16% stated graffiti was a problem within their community. Interestingly, only 2 
people from Barrow stated this, the others coming from Millom, Lindal and 
Ulverston.    

54% stated dog fouling was a problem. Specific details have been forwarded to 
the relevant authorities.  

 SAFER 

16% of homes did not have a smoke alarm fitted (8 homes) and a further 10%   
(2 homes) had a smoke alarms that did not work.  6 homes requested a home 
safety visit by the Fire and Rescue Service. All of these homes will be visited. A 
further 14%, (seven homes) requested home safety checks.  

26% of residents did smoke in the house and four residents asked for details on 
local stop smoking services.  

In relation to alcohol abuse, 94% had heard off and understood the “know your 
limits” campaign. Everybody was given an information leaflet reminding them of 
the campaign.   

100% stated they felt safe while walking around the neighbourhood during the 
day.  

However, only 78% felt safe walking around during the evening. The main reason 
for this was due to the age of the respondents and the fact they stated they 
just did not go out when it was dark. 

100% stated they did feel safe in their own homes at all times.  

10% stated they were registered donors and another 10% asked for information.  

2 security lights will be installed into identified addresses.  

 



 

Several residents asked to be visited by the Local Policing team to discuss 
issues.  

A “hot” de-brief of the Operation took place inside ASDA and certain issues 
were raised and dealt with.  

 
 
 
By using the “Street-Safe” brand this will increase the quality and 
consistency of marketing of CDRP activities and providing a consistent 
“consultation” tool for the CDRP and other LSP partnerships. 
 

 


